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corporate training and educational programs

developed using ICTs

The definition of corporate e-learning delivered to learners through a variety of

technical platforms

greater flexibility for scheduling training

the opportunity for just-in-time learning

the ability to track employees’ progress and achievement

Benefits of corporate e-Learning ]@-

an increased ability to tailor programs to students’
learning or carcer necds

cost savings

grow to 523.8 billion by 2014

1990°s
Early 2000’
Mid 2000°s
2010 & Beyond

/ Corporate e-Leanring Market }@f

[ Corporate e-Learning

History

Learn 2.0 and Social Networking

'

Microcontent

Mobile Learning

Peer-to-Peer
Technology trends ]6*—

| Virtual Learning Environment

| Multi-User Virtual Environment

Serious Games

High drop-out rates

. Cost
Challenges and Criticisms .
Technology driven, not learning theory driven




Learning Objectives

Know the definition of social media

Know the distinction between social media and
traditional media

Know the criticisms of social media
Master professional words about social media
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With the rise of China



HOW BIG IS SOCIAL MEDIA IN CHINA

Which countries match the population of China’s top social networks
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Learning Learning Media

Social Learning # Social Media Learning
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» Reading 1: What is Social Media?

— http://Icell.bnu.edu.cn/do/uploadres?action=down
&resourceld=16618&filePath=/uplmages/sgresour

ce/20121022210840/What%201s%20social%20me
dia.docx



http://lcell.bnu.edu.cn/do/uploadres?action=down&resourceId=16618&filePath=/upImages/sgresource/20121022210840/What is social media.docx
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What 1s social media?

The best way to define social media is to break it down. Media is an
Instrument on communication, like a newspaper or a radio, so social media
would be a social instrument of communication.

In Web 2.0 terms, this would be a website that doesn't just give you
information, but interacts with you while giving you that information. This
Interaction can be as simple as asking for your comments or letting you
vote on an article, or it can be as complex as Flixster recommending
movies to you based on the ratings of other people with similar interests.

Think of regular media as a one-way street where you can read a
newspaper or listen to a report on television, but you have very limited
ability to give your thoughts on the matter.

Social media, on the other hand, is a two-way street that gives you the
ability to communicate too.


http://webtrends.about.com/od/profiles/p/WhatIs-Flixster.htm

* Reading 2: Social Media from Wikipedia

— http://Icell.bnu.edu.cn/do/uploadres?action=down
&resourceld=16619&filePath=/uplmages/sgresour

ce/20121022210912/Social%20media%20from%?2
Owikipedia.doc



http://lcell.bnu.edu.cn/do/uploadres?action=down&resourceId=16619&filePath=/upImages/sgresource/20121022210912/Social media from wikipedia.doc
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http://lcell.bnu.edu.cn/do/uploadres?action=down&resourceId=16619&filePath=/upImages/sgresource/20121022210912/Social media from wikipedia.doc

Different definitions

* Interactive platforms via which individuals and
communities create and share user-generated
content

* a group of Internet-based applications that
build on the ideological and technological
foundations of Web 2.0, and that allow the
creation and exchange of user-generated
content.



http://en.wikipedia.org/wiki/Web_2.0
http://en.wikipedia.org/wiki/Web_2.0
http://en.wikipedia.org/wiki/Web_2.0
http://en.wikipedia.org/wiki/Web_2.0
http://en.wikipedia.org/wiki/Web_2.0
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content

Different definitions

1. Social medias refer to the interactive platforms
via which iIndividuals and communities create
and share user-generated content

2. Social medias are a group of Internet-based
applications that build on the ideological and
technological foundations of Web 2.0, and that
allow the creation and exchange of user-
generated content.

3. Soclal media are social software which mediate
human communication.



Distinction from industrial media

* Businesses may refer to social media as
consumer-generated media (CGM).

« A common thread running through all
definitions of social media is a blending of
technology and social interaction for the co-
creation of value.



Distinction from industrial media

« Reach — both industrial and social media technologies provide
scale and are capable of reaching a global audience. Industrial
media, however, typically use a centralized framework for
organization, production, and dissemination, whereas social
media are by their very nature more decentralized, less
hierarchical, and distinguished by multiple points of
production and utility.

« Accessibility — the means of production for industrial media
are typically government and/or corporate (privately-owned);
social media tools are generally available to the public at little
Or No cost.



Distinction from industrial media

« Usability — industrial media production typically requires
specialized skills and training. Conversely, most social media
production requires only modest reinterpretation of existing
skills; in theory, anyone with access can operate the means of
social media production.

« Immediacy — the time lag between communications produced
by industrial media can be long (days, weeks, or even months)
compared to social media (which can be capable of virtually
Instantaneous responses). However, as industrial media begins
adopting aspects of production normally associated with social
media tools, this feature may not prove distinctive over time.



Distinction from industrial media

« Permanence — industrial media, once created, cannot be altered
(once a magazine article is printed and distributed changes
cannot be made to that same article) whereas social media can
be altered almost instantaneously by comments or editing.




Mobile social media

* Soclal media applications used on mobile
devices are called mobile social media. In
comparison to traditional social media running
on computers, mobile social media dlsnlay a
higher location- and time-sensitivity.




Criticisms

« Tim Berners-Lee contends that the danger of social networking
sites Is that most are silos and do not allow users to port data
from one site to another. He also cautions against social
networks that grow too big and become a monopoly as this
tends to limit innovation.



http://en.wikipedia.org/wiki/Tim_Berners-Lee
http://en.wikipedia.org/wiki/Tim_Berners-Lee
http://en.wikipedia.org/wiki/Tim_Berners-Lee
http://en.wikipedia.org/wiki/Tim_Berners-Lee
http://en.wikipedia.org/wiki/Tim_Berners-Lee
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Soclal media revolution
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http://lcell.bnu.edu.cn/do/cmUploadres?action=down&cmId=405&resId=624

Social media marketing in 3 minutes

Upside Down
8120901

: Our Niche is
- Helping You Expose Yours
|

www.upsidedowniceberg.com
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social media: fh oL IEARFE AT B4R
Mobile social media: #3432 AR
regular media: i FREEAA

one-way street: HLIEIE

two-way street: XHIE

social networking: £1: 32 W 2% /41 24k ] 2%
podcast: &%

weblog: Bk i

social bookmarking: &b 1548
Vlog: FILAT 25

Microblog: F#(1H

Wiki: 4E%t




Any more?

* Please pick up other professional words by
yourself, and post them on the comment area.
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Summary




Can you recall what we learn today?

 The definition of social media

« The distinctions between social media and
traditional media

 The criticisms of social media



Any guestion, please contact me:

Xianmin Yang

Ph.D.

Jiangsu Normal University

kL

TEL:15862183989

E-Mail: yangxianmin8888@163.com

Vita:http://lcell.bnu.edu.cn/TeamMember/Yanag/index.html

MicroBlog:http://t.sina.com.cn/yangxianmin2888&

School of Information and Communication, Jlangsu Normal University

MO 57, Heping Read, Jiangsu Narmal University, Xuzhou 221009

* Actions speak louder than words *



